
State’s manufacturers
set record for exports
on overseas expansion

BY SANDRA JONES

Illinois exports reached a
record high in 2005, surging al-
most twice as fast as exports
nationwide, giving the state’s
dwindling manufacturing sector
a boost.

The value of goods exported
from Illinois jumped 19% to
$32.68 billion in the first 11
months of 2005, already the
largest dollar value on record,
according to Global Trade In-
formation Services Inc., a South
Carolina-based trade research
firm that tabulates U.S. Depart-
ment of Commerce statistics.
Total U.S. exports rose nearly
11% in the same time period. 

Illinois is on pace to top $35
billion for the full year, the firm
says, making Illinois the sixth-
largest exporter in the nation
and on par with Pennsylvania
as the fastest-growing state of
the nation’s top 10 exporters.

Illinois manufacturers are re-
covering from one of the worst
downturns in recent memory,
losing 220,000 jobs since 1998,
according to Moody’s Econo-
my.com. No one expects manu-
facturing to return to its hey-
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Exec’s exit fuels
debate at CBOT
Top lawyer’s dismissal
reveals rift over direction 
of newly public exchange

See EXPORTS on Page 8

See UNITED on Page 8

See CBOT on Page 10

BY KATE RYAN

The departure of longtime
Chicago Board of Trade execu-
tive Carol Burke has become a
flashpoint in an escalating de-
bate over how the exchange
should be run now that it’s a
publicly traded company.

People close to the situation
say Ms. Burke, the Chicago
Board of Trade’s (CBOT) gen-
eral counsel and a 22-year ex-
change veteran, was fired in De-
cember after clashing with
Chairman Charles Carey over
corporate governance issues, as
well as the exchange’s decision
to hire Mr. Carey’s cousin, Pe-
ter B. Carey, as outside legal

counsel to the board. 
Ms. Burke’s firing prompted

a call for Mr. Carey’s head
from exchange gadfly John
Lothian.

“Instances like this reflect
badly on (the exchange’s) cul-
ture and its prospects for oper-
ating successfully as a public
company,” Mr. Lothian, an ex-
ecutive at futures brokerage
Price Group Inc., wrote Jan. 10
in a daily industry newsletter he
publishes. “(Mr. Carey) acts
like it is still a private member-
ship organization and all that
matters is what he and his
cronies think.”

Mr. Carey responded the
same day that the “personnel
matter” was handled properly.
In a letter addressed to ex-
change members and co-written

Illinois rides
global boom
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Houlihan’s haul
Money from 
property tax
lawyers still finds
its way to county
assessor.
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Next at McD’s: What
about selling stores?
Investors expect McDonald’s to
address the issue of selling com-
pany-operated stores outside the
U.S. to franchisees during its
year-end earnings call on Tues-
day. The idea that franchised
restaurants perform better than
company-owned restaurants has

become a fo-
cus in the
wake of hedge

fund manager William Ack-
man’s call last week for McDon-
ald’s to sell 1,000 restaurants to
franchisees. McDonald’s insiders
say the fast-food company has
been discussing plans to sell
restaurants in mature markets to
franchisees for the last two
years—long before Mr. Ackman
suggested it. A company spokes-
woman declines to comment on
whether McDonald’s will dis-
cuss the divestiture of company-
owned restaurants Tuesday.

Julie Jargon
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TURBULENCE  AHEAD

UNITED AFTER BANKRUPTCY

Airline’s rosy projections
make more sense if the real
plan is to pull off a merger

BY JULIE JOHNSSON

United Airlines will emerge from bankruptcy next
week on a wing and the hopeful assumption that it can
boost ticket prices indefinitely to offset soaring fuel costs.

United projects a big jump in revenues this year if oil
prices stay high, and uninterrupted top-line growth
through 2010, a forecast that ignores the aviation indus-
try’s history of ups and downs and the market power of
discounters like Southwest Airlines.

“It’s a very optimistic scenario,” says Michael
Roach, principal with Roach & Sbarra, a Bay Area
aviation consultancy. “If everything goes right for

them, then okay. This is not
an industry noted for things
going right for people.”

But United Chief Operating
Officer Peter D. McDonald says
the Elk Grove Township-based
airline will be able to raise fares
high enough to make money at
current oil prices.

“We’ve been able to im-
prove earnings in an increased fuel environment,” Mr.
McDonald says. “There’s no reason to believe that
wouldn’t continue.”

If it doesn’t, United will be spewing red ink again
in 2007, after one-time accounting entries yield a
profit in 2006.

United’s projections look more realistic if the air-
line has something else in mind: a merger. Combin-
ing with another big airline could give United the
pricing power, route network and expanded revenue
base it will need to cover escalating fuel costs and
weather future economic downturns. 

◗ OUTBOUND GOODS
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Value of Illinois exports (billions)

■ U.S. vs. ■ Illinois (% change)

Source: Global Trade Information Services Inc.

A bigger bite
Chicago-area firms were
hungry for M&As last year.
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If oil prices fall to $50 a barrel

in 2007, United will see a 

$515-million profit.

But, if oil trades at $66 

a barrel and United’s 

revenues remain consistent

with its reorganization plan ,

the airline will see a 

$530-million loss.
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